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The “Belgian Beer Weekend” traditionally takes place the first
weekend of September at the world renowned “Grand Place”
in Brussels. In September 2010 Belgium’s biggest beer event
made its international debut in Tokyo at Roppongi Hills, one
of the city’s finest locations. After its very successful launch in
Tokyo, Osaka was added in 2011, followed by Nagoya in 2012.
In 2013 the Belgian Beer Weekend visited 5 cities (Nagoya -
Yokohama - Osaka - Fukuoka - Tokyo) and attracted 140,000
beer enthusiasts.

Since its debut in Tokyo, the Belgian Beer Weekend has grown
in merely 4 years to one of Japan’s leading outdoor events,
attracting more than 250,000 visitors in total. The Belgian
Beer Weekend is of course a major promotion for the Belgian
beer paradise, but also for gourmet, music and lifestyle. About
60% of the public are in their 20’s to 30’s with slightly more
than 50% female visitors.

In 2014 the Belgian Beer Weekend will enter its 5th year and is
determined to earn its position as one of the leading outdoor
events in Japan.
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Belgium is undoubtedly the world’s beer paradise with 150 breweries
and more than 1,100 different beer brands! At the Belgian Beer Weekend
events in Japan, a selection of more than 100 beers are available classi-
fied according to the 10 beer types. All beers are served in the original
Belgian Beer Weekend glass.
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Belgium’s cuisine is strongly rooted in its beer culture. The large variety
of beer types illustrates Belgium’s creativity and continuous search for
great beer and food combinations! At the Belgian Beer Weekends a selection
of typical Belgian dishes is offered to make the Belgian beer experience
complete. It's an age-old rule; never drink on an empty stomach!
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From the very first edition of the Belgian Beer Weekend in Japan in 2010,
music has been very important. After all a great Belgian beer tastes even
better while listening to music! The bands playing at the Belgian Beer
Weekends are (very often) Belgium’s top artists, covering rock - pop jazz
& electronic.

ARTISTS: ARNO, ARSENAL, BALTHAZAR, ROLAND, GABRIEL RIOS, JEF
NEVE TRIO, THE RHYTHM JUNKS, STIJN, DAAN, DAAU, LADY LINN, TRIXIE
WHITLEY, MICHEL BISCIGLIA TRIO, PIETER JAN DE SMET, MARKA,
ANTON WALGRAVE, POMRAD, SARAH FERRI, BUSCEMI, COMPUPHONIC, ...
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Since its start in 2010 a consistent promotion plan has been developed for the Belgian Beer Weekends, spanning all
media channels. Besides the print promotions a lot of efforts are put into the digital coverage. A top responsive website,
a large social media presence and a smart phone app keep the public up to date.
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Xt ORGANIZER
NWF—E—IVIr—V IV RRIFTEER Belgian Beer Weekend Organizing Committee
ZEZER Honorary Chairman
BEHNIVF—FEARFEEARFE Vayvy-U—N\Tk Luc Liebaut, Ambassador of Belgium to Japan
£EBR Chairman
INFEEEH R R AREER NFEHTAER Shintaro Konishi, President of Konishi Brewing
FEERAVIN— Members
THeE—IbkR 24t NEEERR R 7 7y eIV AR &1t Asahi Breweries, Konishi Brewing, Brussels, Mitsui Foods,
=HEGKREH. NIVF—E—IVEREVZ— Belgian Beer Information Center
HigE (BHE) Nagoya Co-Organizer
BT L ERGE. PEIER Tokai TV, Chunichi Newspaper
W% A SPECIAL SUPPORT
BANIVF—FEEAREE. NVF—E—IVBEEFES Embassy of Belgium in Tokyo, Union of Belgian Brewers
RH Tokyo
AAEAREIVZ Roppongi Hills
PN Osaka
iBEY T« Shin Umeda City
AFATIN—bF— MEDIA PARTNERS
ZEE Nagoya
RETLERE, hEHET Tokai TV, Chunichi Newspaper
1= Fukuoka
FBSfRREMGX. 75 B AT E1t FBS Fukuoka Broadcasting, West Japan Newspaper
RR Tokyo
7L E#A TV ASAHI
F714%IVIN—FF— OFFICIAL PARTNERS
BV RTIVR&)Y — M T4V I 7 — (457 FfiiZe) . SCAPA Hilton Hotels & Resorts, Finnair, SCAPA
®i SUPPORT
NIVF =TV E-ABRENR. NIVF—BHXF7OY-TUay Tourism Flanders-Brussels, Tourism Wallonia-Brussels, Flanders
IV NVF—-TSVA-ABRERRER. NIF—FE7AY Investment & Trade (FIT), Wallonia Foreign Trade & Investment
WEHKAE S - AERRERET. NVF-—FEETV1vILEEHE Agency (AWEX), Brussels Invest & Export, Flanders Center, Japan-
B, RABMEEANTSVE—AE2— BANIVF—HE. &H Belgium Society (JBS), Belgian-Luxembourg Chamber of
NIWWF— Vo> T IV IBIRERR Commerce in Japan (BLCCJ)
LEE Nagoya
BHE 2HEH.RAFH. RPFEEFHELT SR, REESE Aichi Prefecture (Nagoya), City of Nagoya (Nagoya),
X UIOES Nagakute City
R Yokohama
Rl T RE Yokohama City, Yokohama Chamber of Commerce
12k Fukuoka
EBRER. BEH Fukuoka City, Fukuoka Prefecture
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